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FLATIRONNOMAD
GLOWS PINK

Flatiron NoMad glowed pink—and the city showed up.
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FLATIRON NOMAD
GLOWS PINK

Flatiron NoMad Glows Pink was a vibrant free public art trail at 9
iconic locations across commercial buildings, local businesses and
residential properties. Visitors had the chance to explore the
neighborhood, engage in public art, and discover local businesses.

Click each Mr. Pink to see his location!
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HOW THE NEIGHBORHOOD
EXPERIENCED MR. PINK

Driving exploration, discovery, and foot traffic across the neighborhood.

=S

EVENTS & PROGRAMS LOCAL PARTNERSHIPS
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During the campaign, visitors were encouraged to follow a free, self-
guided Mr. Pink art trail for a chance to explore and win local prizes.

Flatiron NoMad Glows Pink|

Great work!
recent check-in - Dec 23, 2025 05:06

You have successfully checked in and are
one step closer to completing your passport

Flatiron NoMad Glows Pink
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29

states

4,397

art trail check-ins

1,475

scans on Saturday (highest day)

41.5%

art trail completion rate

"My niece and did the self guided tour on a cold day in
January during her college break. We both loved it so much...

This will be a "core memory" for my art student niece."
- SURVEY RESPONDENT

FlATIROlhﬁﬁ}n


https://flatironnomad.nyc/

VISITORIMPACT 7

ART TRAIL CHECK INS &
DISTRICT VISITS

( District-wide visits @ Average Check Ins

90K 640

District-wide visits
Average Check Ins
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Mr. Pink QR code scans mostly mirrored the general pattern
of visits to the neighborhood by residents, commuters, and
out-of-market visitors.

Source: Placer.ai

51% 1PM

scans between 12pm - 4pm peak check-in hour

district-wide visits to Flatiron NoMad
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VISITORIMPACT

ART TRAILZIP CODES

Attendees from 65% of all NYC zip codes and 29 states came for Mr. Pink.

326 total

ZIP codes

132 NYC
ZIP codes

<
Q/"

5
boroughs
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The community was invited to join a free weekly public guided tour every
Saturday, in partnership with Like A Local tours.
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VISITORIMPACT

WEEKLY GUIDED TOURS
362 4.94

tour sign ups average star rating for tours

weekly in-person tours

1% 14%

stayed in the neighborhood shopped or dined in the
after the tour neighborhood after the tour

100%

would recommend Flatiron NoMad to a friend
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A series of signature programs transformed the campaign into a
season-long cultural moment celebrating Mr. Pink.
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DIGITAL & MEDIA EXPERIENCE
14 100+

influencer partnerships outdoor displays

604M

total media impressions

21.9M 175

office buildings

office & residential ad impressions displaying Mr. Pink ads

24

hours of ad placement in Times Square

25.7K+ 1K+

FlatironNoMad.nyc pageviews e-mail subscribers gained

263K

total social media impressions via @FlatironNY
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Mr. Pink media coverage generated more than 604 million impressions -
spanning local and national digital, television, and radio coverage.

“FROM ROOFTOPS AND
PUBLIC PLAZAS, MR. PINK
INVITES NEW YORKERS TO SEE
THEIR CITY IN NEW WAYS,
ENCOURAGING JOY AND
CONNECTION WHILE ADDING A
BURST OF COLOR TO THE
STREETSCAPE DURING THE
COLDER MONTHS.”

Bsgft, “*“Mr Pink’ is lurking around Flatiron and
Nomad's rooftops™

I'\IE'\-\.Ir YORK CITY

oo
1010
WINS

@®CBS
NEWS

NEW YORK’S VERY OWN

vahoo/news
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Neighborhood marketing expanded beyond district boundaries - including a
single-day Times Square placement, targeted office and residential advertising,
and a cohesive campaign that brought Mr. Pink to life in Flatiron & NoMad.

ALATRON
N0

2 FLATIRON NOMAD
GLOWS

JANUARY 16TH-
END OF FEBRUARY
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DIGITAL AND MEDIA IMPACT

DIGITAL MARKETING

A multi-channel digital campaign generated over 25K pageviews via
FlatironNoMad.nyc and 263K @FlatironNY social media impressions.

25.7K+
FlatironNoMad.
nyc Pageviews

FLATIHUIhum

Flatiron NoMad Glows Pink. Celebrate winter across Flatiron &
NoMad with the vibrant art installation \1r- Pinl featuring 10
sculptures created by Philippe Katerine.

FLATIR

WS PINK
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From special offers to a launch-day giveaways, local Flatiron & NoMad
businesses played a central role in engaging with the community.

Take a look at our partners below.

DEVOCION gw%%j@ “kiverdene

BEO O
‘Rizzor exhale. YETI

HOTEL SEVILLE ELECTRIC
NOMAD SHUFFLE

KEW EATALY

MANAGEMENT”

FI.ATIROWH


https://flatironnomad.nyc/

BUSINESS IMPACT 17

BUSINESS PARTNERSHIPS

"A very charming experience. Thrilled to learn about Bear
Donut, my new favorite spot."
TOURPARTICIPANT

8 16

giveaway prizes neighborhood deals & offers

21 100

Mr. Pink "love letters" written
to local businesses

local business partners
"Thank you for all the lovely memories.
I've made with my friends on the rooftop!"

LOVELETTER TOEATALY
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BUSINESS IMPACT 18

BUSINESS EXPERIENGE

Participating local businesses told us about their experience working with
the Partnership during the Flatiron NoMad Glows Pink season.

100%

positive impact on business

100%

businesses and host venues satisfied with partnership experience

100%

would participate in a similar campaign in the future

100%

host venues reporting noticeable neighborhood engagement

"The promotion created noticeable interest from both
tour participants and customers who learned about the
Mr. Pink donut through the campaign. Overall, we were
pleased with the exposure and the additional foot traffic

it brought to our store."

PARTICIPATING BUSINESS OWNER
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In a post-campaign survey, the public shared their experience with
Flatiron NoMad Glows Pink with 81 respondents.

TOP 5 RESPONSES

1. Walking through the neighborhood (45%)
2. Email newsletter (23.5%)

3. "Something pink is coming teasers (20%)
4. @FlatironNY social media channels (19%)
5. Social media influencer channels (18%)

TOP 5 RESPONSES

1. Participated in self-guided tour giveaway (65%)
2. Attended a weekly in person tour (17%)

3. Attended 1/15 launch event (14%)

4. Visited 11th Mr. Pink Pop-Up (11%)

5. Purchased offer or product from local biz (7%)

12 respondents confirmed they purchased from local businesses,
including: Bear Donut, Cha Cha, Lin&Daughters, Eataly, Shake Shack.

TOP 5 RESPONSES

1. Public art installations and artist-led activations (87%)
2. Cultural celebrations and seasonal programs (68%)
3. Neighborhood deals and promotions (56%)

4. Markets (Flower, Food, Etc) (56%)

5. Giveaways and interactive campaigns (56%)
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COMMUNITY FEEDBACK

COMMUNITY FEEDBACK

In a post-campaign survey, the public shared their experience with
Flatiron NoMad Glows Pink with 81 respondents.

How would you rate your overall experience with Flatiron NoMad Glows Pink? I_D Copy chart

81 responses

30

* 62 (76.5%)

40

20

1(1.2%) 1(1.2%) 1(1.2%) 16 (19.8%)
0 | |
1 2 3 4 5

How likely are you to visit Flatiron and NoMad for future programs like Flatiron [ copychart

NoMad Glows Pink?

81 responses

80
o 67 (82.7%)
40

20

5 (6.29%
0 (0%) 2 (25%) (6.2%)
0 | | 7 (8.6%)
1 2 3 4
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WHAT'S NEXT FOR FLATIRON NOMAD

WHAT'SNEXTFOR
FLATIRONNOMAD

Flatiron NoMad Glows Pink was a true community effort. From installations and
activations to promotions and on-the-ground support, your partnership helped
transform the district into a dynamic and memorable experience. We are grateful
for your continued collaboration and shared commitment to making Flatiron &
NoMad shine.

Join us in shaping an even more vibrant Flatiron & NoMad. Partner, invest, or
host with us for Flatiron NoMad Partnership's Winter Glow 2027 program.

Thank you to all of our partners for helping make Flatiron NoMad glow pink!
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FLATIRON NOMAD PARTNERSHIP

230 Fifth Avenue, Suite 1511
New York, New York, 10001
P (212) 741-2323
FlatironNoMad.nyc

Greg Godfrey

Vice President of Marketing & Communications
ggodfrey@flatironnomad.nyc

P (212) 741-2323 x 102

Ali Begazo

Director of Economic Development
abegazo@flatironnomad.nyc

P (212) 741-2323 x 105

FOLLOWUS
@FlatironNY
X, Instagram, Facebook, LinkedIn

FI.ATIHOI‘L o




