
2025 Recap



For The Neighborhood.
By The Neighborhood.

Día de Muertos was designed to broaden cultural 
experiences for residents, workers, and visitors, while 
spotlighting local businesses and organizations. It was a 
way to strengthen the community spirit at Flatiron 
NoMad and provide a meaningful space to remember 
and honor those who have passed on.

Día de Muertos 2025



DÍA DE MUERTOS | QUICK STATS
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scavenger hunt 

Social media 
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NEW

NEW

97 
Increase in North Plaza 
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4.3K97. 4K



BAILE FOLKLÓRICO

SUBHEAD ALL CAPS 28/28
24/30 neri pre, Ti. movente inves publius con veris. Bus bonsceni pro imus vidempe rtiqua ina, pulium iampopt estis.

LIVE AT THE NOMAD PIAZZA

4

THE COMMUNITY ALTAR
The Community Altar featured traditional Mexican elements, 
thoughtfully crafted to foster a sense of togetherness. From handmade 
candles, to papel picado, photos, bread and fruit, the community altar 
was on display in the North Plaza from November 1-2 from 11 pm-7 pm

Presented by: Mano a Mano
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PAPEL PICADO 
Presented by: Tanya Aguiniga 
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OUTDOOR PHOTO EXHIBIT: NOCHE DE ANIMAS
Presented by: Festival Tragaluz, Funkelin and Photoville



PHOTO FRAME | SUGAR BLOCK COVERS 
Presented by: Blanka Amezkua 
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POP UP DÍA DE MUERTOS EXPERIENCE 
Bringing the neighborhood to the people, the Partnership activated (2) lobby pop-ups, engaging residents and office tenants directly. 
Visitors signed up for our newsletter to receive an exclusive discount from Mamazul along with neighborhood swag, turning everyday 
spaces into moments of community connection for Día de Muertos. 
Presented with: The Capitol and The Textile Building 



FlatironNoMad.NYC:
• Most visited FlatironNoMad. nyc page in October
• Experience included: Signature Events Page, Individual Event 

Listings, Business Owner Spotlight Interview, Spanish Translation

Email Campaigns:
• 9 E-mail Campaigns between 9/24 and 11/5

• 7 Weekly Email Newsletters
• 2 Standalone Newsletter Blasts

DIGITAL PROMOTIONS



Día de Muertos was brought to life with a variety of marketing collateral  capturing the essence of this year’s celebration:
• Districtwide Collateral: Locals and visitors were welcomed with colorful, branded signage detailing the week’s exciting festivities. 

This included standing signs, info cart signs, LinkNYC ads, a windmaster sign, and detailed postcards with a guided program map.
• Digital Advertising: Throughout the month of October,the Partnership released social media ads across Facebook and Instagram, 

driving awareness to the neighborhood program. This drove an efficient average of $.11 cost per result (CPR). 

LOCAL ADVERTISING



Día de Muertos celebrations extended across owned social channels - Facebook, Instagram, and Twitter – driving 
positive engagement and community connection. In-feed content generated an average engagement rate of 7.05%. 
Paid and organic content drove a total of 1,944 engagements and 97,403 impressions. 

This year’s campaign included targeted paid ads, dedicated calendar content featuring video stories and photos, and 
2 interactive scavenger hunt giveaway opportunities.

SOCIAL MEDIA



EARNED MEDIA
Ell Diario Nueva York, amNY, Evvnt, MexCulture, 
Secret NYC, City Guide NYC, ABC New York, City 
Spark, WNBC, New York Family, NYC Plugged, 
Mommy Poppins

Total UVM: 26.6M 



DÍA DE MUERTOS 
2025 Program Partners

Thank you to our partners for an amazing event we hope to continue for years to come. 

Mano a Mano | Photoville | Tanya Aguiniga | Festival Tragaluz | Funkelin | Blanka Amezkua 



That's A Wrap!

Flatiron NoMad Partnership
230 Fifth Avenue

Suite 1511
New York, NY 10001

info@flatironnomad.nyc
FlatironNoMad.nyc

@FlatironNY
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